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Zebra prints with a twist, abstract paint swirls, Art Deco 
patterns, chevron maps and dancing penguins – these are just 
a few of Printed Village’s hundreds of unique designs on their 

versatile scarves.
Hidden away at Somerville’s Vernon Street Studios, Printed Village’s 

quirky, one-room headquarters sits amidst a sea of artists, designers 
and local companies. Somerville native Jason Faulkner and his wife, 
Rachel, whom he met while traveling abroad in China, started this 
rapidly expanding business. Fueled by their desire for independence, 
the duo launched a clothing brand dedicated to producing unique 
designer scarves. Their products can be found at local boutiques 
like Mint Julep and Boutique Fabulous as well as at national chains 
like Barney’s, Anthropologie, Nordstrom and Target online. However, 
Printed Village doesn’t just aim to sell scarves. Part of the company’s 
mission includes providing a platform for designers all over the world 
to submit designs and gain exposure in the industry.

Despite the company’s roots in Somerville, its reach goes far 
beyond the walls of its Vernon St. headquarters. Artists from around 
the globe contribute to their collections and the scarves themselves 
are manufactured overseas.  “We visit our production facilities [in 
China] on average once a year and we’re very conscious about working 
with producers that provide safe, fair wage, working conditions,” 
explains Faulkner. 

In early August, the brand re-launched PrintedVillage.com, 
focusing on its Design Community in order to help artists make a name 
for themselves. Established and first-time designers alike can submit 

their own designs 
online. The top ranked 
submission gets printed 
on a run of scarves and 
the designer wins $300, 
along with the added 
exposure. The winners 
of the monthly design 
competition are chosen 
through a combination 
of community voting 
and selection by the 
Printed Village team, 
including in-house 
designer Ethan 
Walker. “First we 
want something 
that looks fresh, 
that gives us a new 
take. We see so much work 
that it can all start to look very 
much the same,” says Faulkner. “It’s important to look at how a design 
fits with the other prints in our line, and whether  it compliments or 
creates a needed contrast.” They also take into account emerging 
trends and the specific needs of fashion buyers for major retailers.

More than 200 budding designers created profiles within the 
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first two weeks of the 
launch. “We were pre"y 
blown away at how quickly 
people embraced the new 

platform,” says Faulkner. 
The site also allows artists to 

connect with each other and 
collaborate on other projects in the 

future, resulting in connections across 
the globe. “Why limit ourselves when the 

world is literally at our fingertips? It’s now 
possible to interact and work e!ectively with 

people in every corner of the world, o!ering 
unique perspectives,” he says.

Their year-round wearability and 
straightforward construction make scarves a 
versatile option for designers. The scarves are 
produced in straight runs of fabric that require 
no excessive cu"ing, sewing or assembling. The 
one-size-fits-all nature eliminates the hassle of 
sizing, making for quick turnarounds and allowing 
designers a canvas for nearly any pa"ern. Each 
season Printed Village showcases between 30-50 
designs on average.

Faulkner, who has a get-things-done approach 
to business, is in part inspired by the unique 

kinetic energy of his hometown. “Somerville’s a pre"y 
amazing place. I grew up here and I’ve seen how many layers 
there really are,” he says. “The first time I was in Vernon St. 
I was selling weed to one of the artists, now I’m running a 
million dollar design business – that’s a big deal.  In a lot of 
ways that’s what’s happening to the city, there’s this wave of 
positive momentum in [Somerville] and it’s a"racting people 
who share that energy.”  

Finding a way to make a living is one of the main 
challenges that local artists face, regardless of where they 
are from. “A lot of people want to turn it into a business 
and make a living from their art,” Faulkner says. While the 
creative energy in the city is infectious, the opportunities 
for local artists to reach a larger audience outside the city 
are few and far between. “Being here you’re isolated and 
you have to reach out to the world for them to see you,” he 
explains. Faulkner and his team are commi"ed to supporting 
local artists in addition to the other artists that submit work 
from around the country and world. This support could 
include local competitions and events in Somerville in the 
future.  “I’ve reached out to the City of Somerville, we’d love 
to partner with them to host a design competition for a city 
project,” he notes. “The Printed Village community is just 
ge"ing started. We plan to expand the competitions and the 
prizes as we grow,” Faulkner adds.

Scarves from the Fall Collection


